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In this book, authors provide latest results of scientific research projects within the area of e-business: Challenges of
Information and Communication Technology Usage in E-business Systems; A Proposal for Brand Analysis with Opinion
Mining; Customers Online Interaction Experiences with Fashion Brands: E-information and E-buying; Payment System's
Determination by Universal Financial Industry Message Scheme According to Single Euro Payment Area; and CSFs for
SMEs in Measuring E-commerce Success.
The convenience of online shopping has driven consumers to turn to the internet to purchase everything from clothing to
housewares and even groceries. The ubiquity of online retail stores and availability of hard-to-find products in the digital
marketplace has been a catalyst for a heighted interest in research on the best methods, techniques, and strategies for
remaining competitive in the era of e-commerce. The Encyclopedia of E-Commerce Development, Implementation, and
Management is an authoritative reference source highlighting crucial topics relating to effective business models,
managerial strategies, promotional initiatives, development methodologies, and end-user considerations in the online
commerce sphere. Emphasizing emerging research on up-and-coming topics such as social commerce, the Internet of
Things, online gaming, digital products, and mobile services, this multi-volume encyclopedia is an essential addition to
the reference collection of both academic and corporate libraries and caters to the research needs of graduate-level
students, researchers, IT developers, and business professionals. .
2.1 E-Government: e-Governance and e-Democracy The term Electronic Government (e-Government), as an
expression, was coined after the example of Electronic Commerce. In spite of being a relatively recent expression, eGovernment designates a field of activity that has been with us for several decades and which has attained a high level
of penetration in many countries2. What has been observed over the recent years is a shift on the broadness of the eGovernment concept. The ideas inside e-Governance and e- Democracy are to some extent promising big changes in
public administration. The demand now is not only simply delivering a service - line. It is to deliver complex and new
services, which are all citizen-centric. Another important demand is related to the improvement of citizen's participation in
governmental processes and decisions so that the governments' transparency and legitimacy are enforced. In order to
fulfill these new demands, a lot of research has been done over the recent years (see Section 3) but many challenges
are still to be faced, not only in the technological field, but also in the political and social aspects.
This book constitutes revised proceedings of the 17th International Conference on E-Commerce and Web Technologies,
EC-Web 2016, held in Porto, Portugal, in September 2016, in conjunction with DEXA. The 13 papers presented in this
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volume were carefully reviewed and selected from 21 submissions. They were organized in topical sections named:
recommender systems; data management and data analysis; and business processes, Web services and cloud
computing.
This book provides the latest viewpoints of scientific research in the field of e-business. It is organized into three sections:
“Higher Education and Digital Economy Development”, “Artificial Intelligence in E-Business”, and “Business Intelligence
Applications”. Chapters focus on China’s higher education in e-commerce, digital economy development, natural
language processing applications in business, Information Technology Governance, Risk and Compliance (IT GRC),
business intelligence, and more.
In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce
technologies, namely e-commerce. This acceleration in the acceptance of e-commerce not only changes the face of
business and retail, but also has introduced new, adaptive business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have changed the way businesses must meet the needs of
consumers. To stay relevant, businesses must develop new techniques and strategies to remain competitive in a
changing commercial atmosphere. The way in which e-commerce is being implemented, the business models that have
been developed, and the applications including the benefits and challenges to e-commerce must be discussed to
understand modern business. The Research Anthology on E-Commerce Adoption, Models, and Applications for Modern
Business discusses the best practices, latest strategies, and newest methods for implementing and using e-commerce in
modern businesses. This includes not only a view of how business models have changed and what business models
have emerged, but also provides a focus on how consumers have changed in terms of their needs, their online behavior,
and their use of e-commerce services. Topics including e-business, e-services, mobile commerce, usability models,
website development, brand management and marketing, and online shopping will be explored in detail. This book is
ideally intended for business managers, e-commerce managers, marketers, advertisers, brand managers, executives, IT
consultants, practitioners, researchers, academicians, and students interested in how e-commerce is impacting modern
business models.
Understanding Business has long been the market leader because we listen to instructors and students. With this
eleventh edition we are proud to offer a platinum experience, that: Improves Student Performance—Understanding
Business puts students at the center. It’s the only learning program on the market to offer proven adaptive technology
that increases grades by a full letter through Connect® Business, and the only program to offer the first and only adaptive
eBook ever, SmartBook. Enhances your Teaching—The authors are dedicated to supporting your teaching and your
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student’s learning, which is why they listen to YOU and develop resources based on YOUR suggestions and course
needs. This is the only author-team on the market that carefully review each and every resource to ensure cohesion.
Accessible to All—This learning program has moved toward tighter compliance with the Web Content Accessibility
Guidelines, and provides students the opportunity to learn regardless of learning style or disability. What’s more, it
earner a perfect score of 100 points possible by Quality Matters, an independent organization that reviews and certifies
the quality of online courses and online components. Choose a platinum experience. Choose Understanding Business.
This publication studies e-commerce-related policies that affect SMEs’ engagement in cross-border e-commerce. It
identifies the bottlenecks and requirements of e-commerce participation and presents examples of best practices in
regulating cross-border e-commerce. This work addresses competitiveness issues in each segment of the cross-border ecommerce process chain, including establishing business online, international e-payment, cross-border delivery and
aftersales services. It provides a checklist of the essential ingredients for SME success in cross-border e-commerce, by
examining enabling factors at the firm level, immediate business environment level and national policy level. The
publication also reviews global cross-border e-commerce and offers a deeper analysis of selected economies. This work
serves as a starting point for a public private dialogue on e-commerce, especially for SMEs in developing countries.
This book focuses on the impact of technology on taxation and deals with the broad effect of technology on diverse taxation systems. It
addresses the highly relevant eTax issue and argues that while VAT may not be the ultimate solution with regard to taxing electronic
commerce, it can be demonstrated to be the most effective solution to date. The book analyzes the application and the effectiveness of
traditional income tax principles in contradistinction to VAT principles. Taking into account rapidly ameliorating technology, the book next
assesses the compatibility between electronic commerce and diverse systems of taxation. Using case studies of Amazon.com and Second
Life as well as additional practical examples, the book demonstrates the effectiveness of VAT in respect of electronic commerce and
ameliorating technology in the incalculable and borderless realm of cyberspace.
This book is compiled with an objective to provide basics of e-commerce start-ups in karnataka state. The Book covers the detail SWOT
analysis of e-commerce start-ups in karnataka state with multiple factors affecting their success and failure. Keeping in view of the students
pursuing their commerce and Management education in Degree and PG levels. It aims to provide quick reference to the text and concepts of
business models, Revenue models, and factors affecting the e-commerce start-up and its boom in India etc. The book explains the present
scenario in simple concepts, so as to make students familiar to the technical terms and understand concepts of E-commerce, SWOT analysis
etc with ease. Hope our efforts here in the form of this book helps students, teachers and researchers in the track of SWOT analysis in Ecommerce start-up and environment scanning of any business (both internal and external) and other relevant skills.
From the few tickets that were sold by Alaska Airlines and former British Midland in December 1995 via the industry’s first airline booking
engine websites, global online travel has grown to generate today more than half a trillion dollars in annual revenue. This development has
brought significant changes to the airline business, travel markets, and consumers. Today, airlines worldwide not only use e-commerce for
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online marketing and selling but also as a platform to offer unique services and capabilities that have no counterpart in the physical world.
This book is an in-depth introduction to airline e-commerce. It covers a broad scope of areas that are essential to an airline’s ongoing digital
transformation. Digital properties & features E-marketing E-sales & distribution Web customer service E-commerce organization E-commerce
strategy Written by an airline e-commerce expert and illustrated with numerous examples of leading airlines in this area, Dr. Hanke provides
for comprehensive "behind-the-scenes" details of how airline e-commerce works. This book is a crucial companion for students and
practitioners alike because it allows the reader to acquire a thorough foundation of airline e-commerce. Furthermore, the book enables the
reader to appreciate the ramifications of airline e-commerce in certain corporate areas and to take effective action for a successful ecommerce strategy.
As the Internet becomes increasingly interconnected with modern society, the transition to online business has developed into a prevalent
form of commerce. While there exist various advantages and disadvantages to online business, it plays a major role in contemporary
business methods. Improving E-Commerce Web Applications Through Business Intelligence Techniques provides emerging research on the
core areas of e-commerce web applications. While highlighting the use of data mining, search engine optimization, and online marketing to
advance online business, readers will learn how the role of online commerce is becoming more prevalent in modern business. This book is an
important resource for vendors, website developers, online customers, and scholars seeking current research on the development and use of
e-commerce.
This report is part of a broader work program on shaping a more positive narrative on regional integration in South Asia. It is a follow-up to a
recent flagship report published by the South Asia Region of the World Bank, A Glass Half Full: The Promise of Regional Trade in South
Asia. E-commerce is dramatically changing the way goods and services are transacted nationally, regionally, and globally. It facilitates
international trade by reducing the cost of distance and remoteness and can be more inclusive of underrepresented groups such as women,
small businesses, and rural entrepreneurs. Intraregional trade in South Asia is still below its potential, and the region lags behind other parts
of the world in activating the potential benefits from e-commerce. Adopting a novel yet practical approach, this report explores how ecommerce can be boosted to deepen intraregional trade in South Asia. It examines the main transacting models in the digital space and the
channels through which e-commerce helps reduce transactions costs for firms and consumers. It considers the regulations, as well as the
regulatory gaps, affecting private sector participation in e-commerce, focusing on data privacy, consumer protection, delivery, cybersecurity,
market-access regulations, and digital payments. Finally, the report presents recommendations for regulatory reforms that could enhance etrade, especially in a regional context and as a possible platform for greater global engagement by South Asian firms. The scale of these
recommendations ranges from the modest, such as allowing cross-border payments and streamlining the customs regime, to the more
ambitious, such as allowing the operation of regional e-commerce platforms and liberalizing related cross-border logistics services.
The comprehensive coverage of the Sixth Edition equips students with the latest information on e-commerce—concepts, models, strategies,
and techniques that can be used to build useful e-commerce applications. The book features several comprehensive and diverse case
studies and data on Indian corporations, as well as multinational companies showing success and failure of their Web-based electronic
business models. Coverage of a broad range of topics, including the latest developments in technology as well as taxation issues, makes the
book a solid introductory text for the rapidly expanding number of courses in e-commerce for the students of business management and
commerce at undergraduate and postgraduate level, and also, for the students pursuing courses in computer applications, information
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technology and computer science engineering. KEY FEATURES • Provides coverage of all elements of e-commerce, including customer
relationship, supply chain management, e-payment, e-security, mobile commerce, and Web designing. • Addresses key legal issues related
to taxation (including GST), privacy, copyright, and so forth. • Gives the end-of-chapter Internet search exercises to help students develop
analytical skills. • Defines key technical terms in the glossary. NEW TO THE SIXTH EDITION • Updated tables and figures throughout the
book • Mobile business models, which are gaining more importance nowadays • New topics such as business models, search engine
optimization, digital payment transition in India, and so on • Augmented sections on social media marketing, security on the Internet, etc. •
Completely revamped chapters on ‘Information Systems for Mobile Commerce’, ‘Legal and Ethical Issues’, and ‘E-commerce Laws and
Taxation Issues’. TARGET AUDIENCE • MBA/PGDM/BBA • MCA/BCA • B.Tech (IT/CSE) • M.Tech (IT) • M.Com/B.Com
Taiwan Information Strategy, Internet and E-Commerce Development Handbook - Strategic Information, Programs, Regulations
For undergraduate and graduate courses in entrepreneurship and/or small business management. Discover how to successfully launch and
manage a small business. Open your students’ minds to the possibilities, challenges, and rewards of becoming a small business owner with
Entrepreneurship and Effective Small Business Management. This text provides students with the tools they need in order to launch and
manage a small business. This Eleventh Edition continues to provide students with a practical, hands-on approach to launch a business that
has the greatest chance for success. This edition features ten new cases and the most recent statistics, studies, surveys, and research about
entrepreneurship and small business management.
Macao Internet and E-Commerce Investment and Business Guide - Strategic and Practical Information: Regulations and Opportunities
Business-to-consumer (B2C) and consumer-to-consumer (C2C) e-commerce transactions, including social commerce, are rapidly expanding,
although e-commerce is still small when compared to traditional business transactions. As the familiarity of making purchases using smart
devices continues to expand, many global and regional investors hope to target the ASEAN region to tap into the rising digital market in this
region. The Handbook of Research on Innovation and Development of E-Commerce and E-Business in ASEAN is an essential reference
source that discusses economics, marketing strategies, and mobile payment systems, as well as digital marketplaces, communication
technologies, and social technologies utilized for business purposes. Featuring research on topics such as business culture, mobile
technology, and consumer satisfaction, this book is ideally designed for policymakers, financial managers, business professionals,
academicians, students, and researchers.
This publication, produced by FAO and Zhejiang University, examines how rural e-commerce could advance the digital transformation of agrifood systems, including increasing production efficiency, expanding farmers’ market access, improving poverty alleviation, fostering
agricultural entrepreneurship, and attracting young generations back to their villages for economic revival and rural revitalization. It is
highlighted that an enabling ecosystem with favourable government policies and strategies, public-private partnerships and innovative
business models is of great importance to accelerate the development of rural areas in China, and generate larger economic, social and
environmental impacts. As the largest developing country in the world, the experience of digital agriculture transformation in China could be
shared with other developing countries. The report also discusses some of the challenges encountered and lessons learned during the
development of rural e-commerce, as well as the proposals for the way forward.
Through a structured literature review and an exploratory factor analysis, this thesis presents a conceptual framework with 6 key factors
composed of 19 indicators, including government, consumer, company, product, operation and partnership, which affecting the development
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of e-logistics in cross-border relation. Then, a comprehensive competitive strategy is generated based on the framework, including
government policy, logistics strategy selection, differentiated product, dual-channel inventory and transport. Finally, Walmart and JD.com in
China market are chosen as case study, the development of their cross-border e-logistics strategy verify the rationality and applicability of the
framework found in this thesis. Durch eine strukturierte Literaturrecherche und eine explorative Faktorenanalyse, stellt diese Arbeit einen
konzeptionellen Framework mit 6 Schlüsselfaktoren auf, die sich 19 Indikatoren zusammensetzen, die sich auf die Entwicklung der E-Logistik
in Cross-Border-Beziehungen auswirken, darunter Regierung, Verbraucher, Unternehmen, Produkt, Betrieb und Partnerschaft. Anschließend
wird eine umfassende Wettbewerbsstrategie auf der Grundlage des Frameworks erstellt, einschließlich der Regierungspolitik, der Auswahl
der Logistikstrategie, des differenzierten Produkts, des Dual-Channel-Bestands und des Transports. Schließlich werden Walmart und JD.com
im chinesischen Markt als Fallstudie ausgewählt, die Entwicklung ihrer Cross-Border-E-Logistik-Strategie aufgezeigt und Anwendbarkeit des
Frameworks demonstriert.
The continued advancement of globalization, increases in internet connectivity, compatibility of international payment systems, and
adaptability of logistics and shipping processes have combined to contribute to the rapid growth of the cross-border e-commerce market. Due
to these advancements and the ubiquitous presence of smartphones, consumer use of cross-border e-commerce is increasingly simplified,
and thus, sellers are hardly restricted to a specific country in terms of promoting, selling, and shipping goods worldwide. The burgeoning
opportunities, habits, and trends of shopping on cross-border e-commerce platforms have expedited the prospect of becoming a presence in
the global market. This is true for enterprises of all sizes, especially for small? and medium?sized enterprises (SMEs) that want to add their
footprint in the international market for the first time. Like any other industry, cross-border e-commerce has its specific economics and driving
forces, but has different scopes, challenges, and trends due to the geographic and cultural expanse of relevant environments. Cross-Border
E-Commerce Marketing and Management was conceptualized by identifying the scope of new complementary information with a
comprehensive understanding of the issues and potential of cross-border e-commerce businesses. The authors believe that this book will not
only fill the void in the current research but will also provide far-sighted vision and strategies, as it covers big data, artificial intelligence, IoT,
supply chain management, and more. This book provides the necessary knowledge to managers to compete with the competitive market
structure and ultimately contribute to the sustainable economic growth of a country. It works as a guideline for existing cross-border ecommerce managers to formulate individual strategies that combine to optimize the industry while keeping the enterprise competitive. This
book is useful in both developed and developing country contexts. This publication is an ideal resource for academicians, policy makers,
stakeholders, and cross-border e-commerce managers, especially from SMEs.
This book provides a comprehensive treatment of the rapidly changing world of Web-based business technologies and their often-disruptive
innovations. The history of the Web is a short one. Indeed many college graduates today were not even born when the Web first emerged. It
is therefore an opportune time to view the Web as having reached the point of graduation. The Web has led to new ways in which businesses
connect and operate, and how individuals communicate and socialize; related technologies include cloud computing, social commerce, crowd
sourcing, and the Internet of Things, to name but a few. These developments, including their technological foundations and business impacts,
are at the heart of the book. It contextualizes these topics by providing a brief history of the World Wide Web, both in terms of the
technological evolution and its resultant business impacts. The book was written for a broad audience, including technology managers and
students in higher education. It is also intended as a guide for people who grew up with a background in business administration or
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engineering or a related area but who, in the course of their career paths, have reached a point where IT-related decisions have become their
daily business, e.g., in digital transformation. The book describes the most important Web technologies and related business applications,
and especially focuses on the business implications of these technologies. As such, it offers a solid technology- and business-focused view
on the impact of the Web, and balances rules and approaches for strategy development and decision making with a certain technical
understanding of what goes on “behind the scenes.”
For the last twenty years the European Union has been extremely active in the field of e-commerce. This important new book addresses the
key pieces of EU legislation in the field of e-commerce, including the E-commerce Directive, the Services Directive, the Consumer Directive,
the General Data Protection Regulation, and the eID Regulation. The latest in the Elgar Commentaries series, EU Regulation of E-Commerce
is the first book to apply this well-established format to a dynamic and increasingly significant area of law.
This updated edition of the book blends in new e-commerce technologies. Mobile commerce (M-commerce) and use of cloud computing are
offering a new set of challenges and opportunities for those individuals who know what they are and how they are related to e-commerce.
Their use opens up new markets, expanding the need for larger operations, which in turn requires greater knowledge of the operations
management subjects presented in this book. The book is focused on issues, concepts, philosophies, procedures, methodologies, and
practices of running e-commerce operations. It connects the basic operations management activities undertaken by every organization (e.g.,
inventory management, scheduling, etc.) and translates their application into issues and problems faced in the field of e-commerce. The book
also provides current research findings, strategies, and practices that can help students in the field of operations management run and
improve their e-commerce operations. It covers most of the basic operations management activities and functions and has been designed for
an upper-level undergraduate business, a graduate business or engineering management course on e-commerce operations management
for university students. Students interested in e-commerce operations will find this book a valuable guide to the important aspects of starting
up and running an e-commerce operation. They can learn from reading this book how supply chains, products and processes, human
resources and purchasing functions can supported and enhanced by the use of e-commerce. In addition, students can learn how to
undertake forecasting and scheduling in e-commerce operations. Decision-makers and managers who have to reengineer e-commerce
operations can also use this book as a guide to understanding e-commerce. The Instructor Manual and PowerPoint Slides for the book are
available upon request for all instructors who adopt this book as a course text. Please send your request to sales@wspc.com.

Technology is continuously advancing and changing the way aspects of business are performed. The implementation of
mobile business transactions to acquire various types of goods has changed the landscape of consumerism. Apps
Management and E-Commerce Transactions in Real-Time is a timely research publication that features the latest
scholarly trends, issues, and implications of the use of a new technological forum in electronic buying and selling.
Including extensive coverage on a number of topics and perspectives such as social networks, customer satisfaction, and
cloud computing, this book is ideally designed for researchers, academicians, and students seeking current research on
mobile solutions in business deals.
E -commerce is growing at an exponential rate in India. Despite this, it is still at an evolving stage as economic and
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regulatory frameworks pertaining to various segments of e-commerce are being put into place by the government. This
book presents a comprehensive analysis of the economic and regulatory aspects of the e-commerce sector by assessing
the trends and characteristics, and addressing the issues and challenges associated with it. It dwells into key issues
including FDI regulations, taxation, valuation of e-commerce companies, market structure, competition, payment
mechanism, blockchain and cryptocurrencies, and logistics. The issues and challenges addressed in this book frequently
appear as discussion points in policy debates, research forums and popular media. However, information on these is
scant and often scattered. This book bridges gaps in the available literature on e-commerce
This book constitutes the refereed proceedings of the 12th International Joint Conference on E-Business and
Telecommunications, ICETE 2015, held in Colmar, France, in July 2015. ICETE is a joint international conference
integrating four major areas of knowledge that are divided into six corresponding conferences: International Conference
on Data Communication Networking, DCNET; International Conference on E-Business, ICE-B; International Conference
on Optical Communication Systems, OPTICS; International Conference on Security and Cryptography, SECRYPT;
International Conference on Wireless Information Systems, WINSYS; and International Conference on Signal Processing
and Multimedia, SIGMAP. The 23 full papers presented together with an invited paper in this volume were carefully
reviewed and selected from 218 submissions. The papers cover the following key areas of e-business and
telecommunications: data communication networking; e-business; optical communication systems; security and
cryptography; signal processing and multimedia applications; wireless information networks and systems.
E-Commerce 2015 is intended for use in undergraduate and graduate e-commerce courses in any business discipline.
The market-leading text for e-commerce This comprehensive, market-leading text emphasizes the three major driving
forces behind e-commerce--technology change, business development, and social issues--to provide a coherent
conceptual framework for understanding the field. Teaching and Learning Experience This program will provide a better
teaching and learning experience--for both instructors and students. Comprehensive Coverage Facilitates Understanding
of the E-Commerce Field: In-depth coverage of technology change, business development, and social issues gives
readers a solid framework for understanding e-commerce. Pedagogical Aids Help Readers See Concepts in Action:
Infographics, projects, and real-world case studies help readers see how the topics covered in the book work in practice.
Considering the way that E-Commerce helps in encouraging a positive business and regulatory condition, the book
investigates the mechanics and usual ways of doing things of E-Commerce. Additionally, it demonstrates how different
components identified with E-Commerce add to the development of a lively and dynamic electronic network, bringing
about financial and economic growth. It covers a wide range of issues under the umbrella of E-Commerce and the
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information based economy. In doing as such, it dives deep into the applicable issues and incorporates all advances
associated with it.
One of the first of its kind, this book examines the digitalization of Chinese businesses both theoretically and practically.
Taking a fresh and unique approach, the authors seek to adopt individual theories for each empirical case explored and
investigate the dramatic digital transformation that Chinese firms have undergone in recent years. With a particular focus
on social networks, the authors observe and analyze the way that digitized applications can interlink with financial
systems, developing new capabilities that help to yield competitive advantage. Covering both small to medium sized
enterprises (SMEs) and globally orientated multinational enterprises (MNEs), this book is a valuable resource for those
researching Asian business, or international business more generally, as well as innovation and technology
management.
The e-commerce market has grown rapidly within the ASEAN region in recent years. This trend is expected to continue in
the future given the region’s large population base, rising middle-class and improvements in connectivity. This edited
volume examines the current state of e-commerce in ASEAN countries. It highlights some of the key domestic and crossborder challenges faced by ASEAN member states in developing e-commerce. These challenges include the regulatory
and legal environment in which e-commerce firms operate across ASEAN, and the supporting infrastructure in ASEAN
member states. “A comprehensive snapshot of the latest emerging regulatory, policy and consumer issues. It’s essential
reading for anyone working in this field. E-commerce is fundamentally altering the way in which businesses are being
conducted, both within and between ASEAN countries. More than just an alternate distribution channel, online trading
offers new opportunities and challenges for consumers, businesses, regulators and policymakers. How do markets
operate in the new paradigm? How should regulators and governments ensure that dynamic competitive economies
evolve, instead of descending into anti-competitive structures? And how are markets evolving in different parts of
Southeast Asia? All of these issues—and much more—are discussed in here. The editors are to be congratulated for
assembling a range of insightful perspectives from across ASEAN. These are issues that will affect the region for many
years to come. The lessons here are timely and timeless.” —Michael Schaper Ph.D., Deputy Chairman, Australian
Competition and Consumer Commission, 2008–18
This book describes the fundamentals of Supply Chain Management in clear and concise terms. It explains why in the
near future real competition is going to be between supply chains and what the consequences will be. Managers and
decision-makers will be able to build on their business’s competitive advantage with the essentials provided in this work.
The focus here is upon what you really need to know in order to optimally manage your processes in procurement,
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manufacturing, warehousing and logistics. In addition to a wealth of illustrations and examples, valuable suggestions for
further expansive reading are included. Essential insights are provided into how to analyse and evaluate the supply
chain, based upon key aspects from research and practice, which helps readers to initiate their own optimisation
processes.
This internationally conducted study of the latest construction industry practices addresses a broad range of Information and Communication
Technology applications. Drawing on research conducted in the US and UK, this book presents the state of the art of various ebusiness
processes, and examines BIM, virtual environments and mobile technologies. Innovation is a theme that runs throughout this book, so in
addition to the direct impact of these new technical achievements, it also considers the management styles that helped them to emerge.
Examples from industry are illustrated with case studies and presented alongside research from some of the best known academics in this
field. This book is essential reading for all advanced students and researchers interested in how ICT is changing construction management
and the construction industry.
The regulation on defects of consent loses its usefulness and should be replaced by special regulations, more suited to the requirements of
consumer e-commerce. The study’s main objective is to verify whether, due to the evolution of the concept of the declaration of intent, the
emergence of non-individual consumer protection instruments, and technological developments the code regulation of defects in the
declaration of will remains useful in the case of contracts concluded by consumers on the Internet. The impact of the development of the
Internet environment on the applicability and effectiveness of this traditional private institution is analyzed. Mechanisms that, in practice,
displace the regulation of vice of consent are indicated.
The book consists of topic-wise questions from the past 11 years' (2008 to 2018) question papers divided into 5 sections - English Including
Comprehension, Elementary Mathematics, Logical Reasoning, General Knowledge & Legal Aptitude. The coverage of the papers includes
CLAT, NLU and AILET from 2008 to 2018 as they actually reflect the pattern of the Law exams. In all there are 22 Question papers from 2008
to 2018 which have been provided topic-wise along with detailed solutions. Practicing these questions, aspirants will come to know about the
pattern and toughness of the questions asked in the examination. In the end, this book will make the aspirants competent enough to crack the
uncertainty of success in the Entrance Examination. The strength of the book lies in the originality of its question papers and Errorless
Solutions. The solution of each and every question is provided in detail (step-by-step) so as to provide 100% concept clarity to the students.
E-Commerce and Digital Trade reviews the current frameworks, legal issues, empirical data, WTO member states proposals, and existing
literature. It is designed for policy-makers in Commonwealth small states, LDCs, and sub-Saharan African countries to participate in global
work on the subject area, including the WTO work programme on e-commerce.
These proceedings represent the work of researchers participating in the 6th International Conference on Management, Leadership and
Governance (ICMLG 2018) which is being hosted this year by the Institute for Knowledge and Innovation Southeast Asia (IKI-SEA), a Centre
of Excellence of at Bangkok University, Thailand on 24-25 May 2018.
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