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Previously published as Managerial Accounting in the Hotel and Catering
Industry, this book has been substantially revised, expanded and updated in
order to keep abreast of current accounting developments and their applications
in the hotel, restaurant and catering industry.
This revised and updated second edition of Revenue Management for the
Hospitality Industry explains pricing and revenue management strategies using
realistic and practical industry examples from hotels, restaurants, and many other
hospitality industry segments that utilize differential pricing as a major revenue
management tool. The book explains, in detail, what hospitality professionals
must know and do to become effective revenue managers. A new chapter on
data analysis addresses the dramatic rise in the importance of big-data collection
and management, as well as the importance of revenue management-related
data increasingly posted on social media and social network accounts. A running
case throughout the book helps students discover how to incorporate revenue
management principles and strategies address in the text’s 14 chapters. The
book is intended for students with prior knowledge and understanding of the
hospitality industry.
Being a revenue manager in the hotel industry requires mastering complex
systems, keeping abreast of evolving technologies and adapting to continuous
change. To be successful, the best revenue managers repeatedly ask difficult
questions, seeking answers that will safeguard the financial health of their hotels
and ensure their rooms are not only booked, but optimized. But what may
surprise you is that answers to these questions are more than attainable-they
also illuminate a set of simple rules that every revenue manager can follow. In
this book, Johan Hammer invites you behind the hotel reception desk, where he'll
explain the timeless principles he puts to practical use everyday in his position as
a Revenue & Distribution Specialist. With over 10,000 hours of hospitality
experience, he has not only asked the same questions you have countless times,
but has answered them enough to write rules that prove successful and are so
simple that even the newest revenue managers can follow them to become a
Revenue Superstar.
It is vital for hospitality management students to understand key management
concepts as part of the complex and intimate nature of the services industry.
Principles of Management for the Hospitality Industry is designed specifically for
hospitality students who need to be able to use management tools and
techniques to become successful hospitality managers. By placing you at the
heart of an imaginary workplace this book offers the opportunity to work through
all of the items of discussion for each topic. The chapter begins with a scenario to
prompt an exploration of a given topic, and concludes with the outcome of this
scenario to reinforce the lessons learnt throughout the chapter. Highly practical in
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approach, this is an up-to-date and skilful integration of all core areas of
management. It is packed with tools and techniques to aid learning and
understanding: improve your professional management vocabulary with
definitions in each chapter, and a complete glossary of terms visualize key
concepts with over one hundred explanatory diagrams gain confidence by testing
your understanding on the accompanying website practical applications of theory
are illustrated in international case studies throughout the book discussion
questions prompt an exploration of key concepts.
Bachelor Thesis from the year 2011 in the subject Hotel Industry / Catering,
grade: 1,25, University of Brighton, language: English, abstract: The overall aim
of the study was to examine the relevance of the hotel financial controllers’ role
in luxury hotel chains today and especially in the future. The impact of new
technology, as well as trends and new business approaches are general issues
in the luxury hotel industry and affects the hotel financial controller as well. This
thesis seeks to answer the question, if there is a requirement for hotel financial
controller and which are potential mid-and long term threats for them. In addition,
this work analyzed and identified which skills are necessary to manage the
position as a hotel financial controller. The primary research approach, adopted
in this dissertation, involves in-depth interviews with seven authorized
professionals from the international luxury hotel industry. The conclusion of this
study is that the hotel financial controller will be ...
At last, a comprehensive, systematically organized Handbook which gives a
reliable and critical guide to all aspects of one of the world's leading industries:
the hospitality industry. The book focuses on key aspects of the hospitality
management curriculum, research and practice bringing together leading
scholars throughout the world. Each essay examines a theme or functional
aspect of hospitality management and offers a critical overview of the principle
ideas and issues that have contributed, and continue to contribute, within it.
Topics include: • The nature of hospitality and hospitality management • The
relationship of hospitality management to tourism, leisure and education
provision • The current state of development of the international hospitality
business • The core activities of food, beverage and accommodation
management • Research strategies in hospitality management • Innovation and
entrepreneurship trends • The role of information technology The SAGE
Handbook of Hospitality Management constitutes a single, comprehensive
source of reference which will satisfy the information needs of both specialists in
the field and non-specialists who require a contemporary introduction to the
hospitality industry and its analysis. Bob Brotherton formerly taught students of
Hospitality and Tourism at Manchester Metropolitan University. He has also
taught Research Methods to Hospitality and Tourism students at a number of
international institutions as a visiting lecturer; Roy C. Wood is based in the
Oberoi Centre of Learning and Development, India
Hospitality management students and professionals responsible for accounting
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functions at their property, or who aspire to a career in hospitality accounting, will
benefit from this textbook. This textbook includes everything readers will need to
gain a clear understanding of managerial accounting in a hospitality setting.
Chapters reflect new tax laws and the impact of the Sarbanes-Oxley Act, as well
as the results of new survey research on updated practices in capital budgeting
and leasing. Readers will learn to make effective choices based on the numbers
that affect daily operations, develop on-target budgets and control cash flow,
reach profit goals with the help of financial reports and other tools, and apply the
latest uniform systems of accounts for hotels and restaurants.
Financial Accounting for Hotels has especially been written keeping in mind the
need and requirement of students of hospitality management as they face great
difficulty in finding one book which can provide materials relevant to the
prescribed syllabus. This book is an effort in this context to provide the students
of hospitality management to have one stop reference for financial accounting.
"This book provides the latest and most relevant research on the understanding,
expansion, and solutions on technologies used for improvements in the health
and social care field"--Provided by publisher.
Accounting and Financial Management: developments in the international
hospitality industry presents new and innovative research and developments in
the field of accounting and financial management as it relates to the work of
managing enterprises and organisations in the international hospitality industry.
The content contains contributions from a rich source of international
researchers, academics and practitioners including, university and college
lecturers, professional accountants and consultants and senior managers
involved in a wide range of teaching, scholarship, research, and consultancy in
the hospitality industry worldwide. The material is drawn from their work and
experience and relates directly to the management of hospitality undertakings.
Therefore the up to date case studies and examples used are taken from a wide
ranging of companies across the industry including large international chains
such as Sheraton, Holiday Inn, and Intercontinental. Divided into three parts:
Performance Management, Information Management and Asset Management the
book tackles the following issues amongst others: * Performance management in
the international hospitality industry * Benchmarking: measuring financial success
* The profit planning framework * Making room rate pricing decisions * Hotel
asset management UK and US perspectives * Lowering risk to enhance
hospitality firm value Accounting and Financial Management: developments in
the international hospitality industry presents current developments drawn from a
combination of live fieldwork and practical experience and therefore will content
will appeal to a wide-ranging readership including practising managers and
financial controllers in hospitality organisations, professional accountants and
consultants, postgraduate candidates studying for master's degrees in hospitality
management, and final year undergraduate students of hospitality management
who elect to take an accounting option.
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"This set of books represents a detailed compendium of authoritative, researchbased entries that define the contemporary state of knowledge on
technology"--Provided by publisher.
The use of environmentally safe products is an emerging and popular trend
throughout various industries. Product manufacturing and sales has changed in
order to incorporate green initiatives that will appeal to this fast-growing market.
Driving Green Consumerism Through Strategic Sustainability Marketing is an
essential reference source for the latest scholarly research on the latest trends of
consumerism and its effect and implications on the environment. Featuring
coverage on topics and perspectives such as nutricosmetic products, green
marketing, and animal products, this publication is ideal for those interested in
aspects of green consumerism.
Top experts specializing in hospitality management have contributed articles to
this new collection which explains recent developments in accounting and
finance. The material is drawn from a combination of fieldwork and practical
experience. The managerial emphasis means that the content is fully relevant
internationally and not constrained by the legal framework of different countries.
Accounting and Finance provides an overview of: *analysis and evaluation of
performance *planning methods and techniques *financial information and control
*financial management. It also shows how operational analysis can be used as a
management tool to improve performance. Techniques for predicting the financial
success or failure of hotels are suggested. Research into hotel companies in the
US and Europe demonstrates key performance indicators used by hotel
managers and financial executives. Other contributors explore the interface
between accounting and marketing and human resource management and there
is thorough coverage of financial strategy formulation. Readers will also find
helpful the section on statistics in the analysis and prediction of cost behaviour in
hotels. Contributors: Raymond Schmidgall (Michigan State University, USA);
Debra J. Adams (Bournemouth University, UK); Professor Elisa S. Moncarz
(Florida International University, USA); Richard N. Kron (Kron Hospitality
Consulting, USA); Angela Maher (Oxford Brookes University, UK); Peter J. Harris
(Oxford Brookes University, UK); Geoff S. Parkinson (BDO Stoy Hayward
Chartered Accountants, UK); Paul Fitz-John (Bournemouth University, UK); Paul
Collier (University of Exeter, UK); Professor Alan Gregory (University of Glasgow,
UK); Tracy A. Jones (Cheltenham and Gloucester College of Higher Education,
UK); Jacqueline Brander Brown (The Manchester Metropolitan University, UK);
Nina J. Downie (Oxford Brookes University, UK): Catherine L. Burgess (Oxford
Brookes University, UK); Ian C. Graham (Holiday Inn Worldwide, Belgium);
Howard M. Field (International Hotel and Leisure Associates, UK); Professor Paul
Beals (Canisius College, USA); Frank J. Coston (Pannell Kerr Forster
Associates, UK).
KEY BENEFIT "Financial Management for the Hospitality Industry"presents
financial concepts and explains how they apply to specific operations within the
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hospitality industry. KEY TOPICS The book contains answers to many of the
financial questions confronting today's and tomorrow's hospitality managers. It
should serve as a reference book to be used as financial problems and
opportunities arise. MARKET For hospitality managers.
This textbook includes everything readers will need to gain a clear understanding of
managerial accounting in a hospitality setting. Chapters reflect new tax laws and the impact of
the Sarbanes-Oxley Act, as well as the results of new survey research on updated practices in
capital budgeting and leasing. Readers will learn to make effective choices based on the
numbers that affect daily operations, develop on-target budgets and control cash flow, reach
profit goals with the help of financial reports and other tools, and apply the latest uniform
systems of accounts for hotels and restaurants.
Updated with the latest developments in the accounting and hospitality fields, Hospitality
Financial Accounting, Second Edition covers the basics of financial accounting and then walks
you through analyzing financial statements and dealing with the daily issues you’ll face on the
job. In this Second Edition, the authors have provided engaging new coverage and features
that includes new case studies, an expanded section on ethics, new “Accounting in Action”
vignettes, applied exercises, and new coverage of casinos, spas, and purveyors.
This textbook presents basic financial accounting concepts and shows your students how they
apply to the hospitality industry. Hospitality Industry Financial Accounting, Fourth Edition, was
prepared in conjunction with the brand-new 11th revised edition of the USALI, to which Ray
Schmidgall was a key participant. Revisions to a number of chapters have been made to
reflect all of the changes made in this latest edition of the USALI.
The design, development, and use of suitable enterprise resource planning systems continue
play a significant role in ever-evolving business needs and environments. Enterprise Resource
Planning: Concepts, Methodologies, Tools, and Applications presents research on the
progress of ERP systems and their impact on changing business needs and evolving
technology. This collection of research highlights a simple framework for identifying the critical
factors of ERP implementation and statistical analysis to adopt its various concepts. Useful for
industry leaders, practitioners, and researchers in the field.
Sustainability is one of the single most important global issues facing the world. A clear
understanding of the issues surrounding climate change, global warming, air and water
pollution, ozone depletion, deforestation, the loss of biodiversity and global poverty is essential
for every future manager in the hospitality industry. Present and future hospitality executives
need to know how sustainable management systems can be integrated into their businesses
while maintaining and hopefully improving the bottom line. Sustainability in the Hospitality
Industry, second edition, is the only book available to introduce the students to economic,
environmental and social sustainable issues specifically facing the industry as well as exploring
ideas, solutions, and strategies of how to manage operations in a sustainable way. Since the
first edition of this book there have been many important developments in this field and this
second edition has been updated in the following ways: updated content to reflect recent
issues and trends including hotel energy solutions and green hotel design two new chapters on
'Sustainable Food' and 'Social Entrepreneurship and Social Value' updated international case
studies throughout to explore key issues and show real life operational responses to
sustainability within the hospitality industry. New case studies on growth hotel development
markets, Asia and the Middle East new practical exercises throughout to apply your knowledge
to real-life sustainability scenarios. This accessible and comprehensive account of
Sustainability in the Hospitality Industry is essential reading for all students and future
managers.
Handbook of Hospitality Human Resources Management is an authoritative resource
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comprising an edited collection of papers, which review and discuss this crucial aspect of
hospitality, whilst illustrating how theories and concepts can be applied to the hospitality
industry. Written by internationally recognized practitioners and academics, this book provides
thorough reviews and discussions. The depth and coverage of each topic is unprecedented. A
must-read for hospitality researchers and educators, students and industry practitioners.
Finance or management students should read this book in order to gain valuable insight into
the exciting yet demanding working life in hospitality industry. The jump-start pointers as
highlighted in this book will save you many months and years in moving up the ladder, from
finance staff to full-fledged Financial Controller. Learn from someone who has moved from
audit articled clerk to Director of Finance attached to a five-star international chain hotel.
Features numerous job profiles in the casino and gaming industry and includes appendixes
covering professional organizations, schools, associations, unions, and casinos. Career
profiles include blackjack dealer, casino host, concierge, and hotel publicist.
Financial Management for Hospitality Decision Makers is written specifically for those 'decision
makers' in the industry who need to be able to decipher accountant 'speak' and reports in order
to use this information to its best advantage and achieve maximum profits. The area of
accounting and finance is a vital but often inaccessible part of the hospitality business.
However, having the knowledge and the ability to use it properly makes all the difference to the
turnover and success of a business. Financial Management for Hospitality Decision Makers is
written specifically for those industry executives who need to be able to decipher, appreciate
and utilise valuable financial management tools and techniques in order to realise maximum
profits. Highly practical in its scope and approach, this book: · Outlines the procedure and
purpose behind various financial activities - including budgeting, year-end financial statement
analysis, double-entry accounting, managing and analysing costs, working capital
management, and investment decision making · Demonstrates how an appropriate analysis of
financial reports can drive your business strategy forward from a well-informed base · Clearly
highlights the key financial issues you need to consider in a host of decision making situations ·
Includes a range of problems to help readers appraise their understanding of concepts - with
solutions provided for lecturers at http://textbooks.elsevier.com. At all times, the book
rigorously applies itself to the specific needs of the hospitality decision-maker, contextualising
and explaining financial decision making and control in this light. Combining a user-friendly
structure with frequent international cases, worked examples and sample reports to illuminate
the theory, Financial Management for Hospitality Decision Makers is ideal for all students of
hospitality, as well as being a vital source of information for practitioners already in the
industry.
Real-world advice for quick retention of the most important business concepts and skills of
hospitality finance Hospitality Financial Management provides a straightforward, practical
approach to help the hospitality manager effectively analyze hospitality industry management
reports and financial statements; prepare accurate business forecasts, strategic pricing
models, and effective cost-control systems; manage working capital; develop and finance
growth strategies; perform investment analysis; prepare investment packages; negotiate and
structure business deals; and ultimately increase shareholder value and personal wealth. This
comprehensive how-to book includes: Feature Stories--brief histories of famous hospitality
leaders highlighting how they have used financial management skills to attain success for their
companies and significant financial rewards for themselves Learning Outcomes--a summary of
key topics covered in each chapter Finance in Action--scenarios that apply the concepts, skills,
and techniques presented in the chapter to real-world situations. A step-by-step solution is
provided for each problem to walk the reader through the necessary financial calculations The
Real Deal--boxed inserts that emphasize the relevance of the book by linking financial
concepts to fun facts associated with situations students either have or will encounter in their
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everyday lives Concept Checks--case studies that reinforce the materials presented and
enable students to practice their analytic and problem-solving skills Hospitality Financial
Management is the perfect book for undergraduate and graduate hospitality management
students, hospitality industry managers, and owners of small hospitality businesses.
The decisions a corporation makes affect more than just its stakeholders and can have wide
social, environmental, and economic consequences. This facilitates a business environment
built around the practical regulations and transparency necessary to ensure ethical and
responsible business practice. Corporate Social Responsibility: Concepts, Methodologies,
Tools, and Applications is a vital reference source on the ways in which corporate entities can
implement responsible strategies and create synergistic value for both businesses and society.
Highlighting a range of topics such as company culture, organizational diversity, and human
resource management, this multi-volume book is ideally designed for business executives,
managers, business professionals, human resources managers, academicians, and
researchers interested in the latest advances in organizational development.
The application of holistic optimization methods in the tourism, travel, and hospitality industry
has improved customer service and business strategies within the field. By utilizing new
technologies and optimization techniques, it is becoming easier to troubleshoot problematic
areas within the travel industry. The Handbook of Research on Holistic Optimization
Techniques in the Hospitality, Tourism, and Travel Industry features innovative technologies
being utilized in the management of hotels and tourist attractions. Highlighting empirical
research on the optimization of the travel and hospitality industry through the use of algorithms
and information technology, this book is a critical reference source for managers, decision
makers, executives, tourists, agents, researchers, economists, and hotel staff members.
Hotel Management and Operations, Fifth Edition provides a practical, up-to-date, and
comprehensive approach to how professionals across the industry manage different
departments within their operation. From the front office to finance, from marketing to
housekeeping, this resource offers advanced theory played out in practical problems.
Multidimensional case studies are a notable feature, with complex management problems
portrayed from multiple viewpoints; “As I See It” and “Day in the Life” commentaries from new
managers provide further real-world perspective. Covering the latest issues affecting the
industry, this text gives students and professionals an up-to-date, dynamic learning resource.
KEY BENEFIT: Financial Management for the Hospitality Industrypresents financial concepts
and explains how they apply to specific operations within the hospitality industry. KEY
TOPICS: The book contains answers to many of the financial questions confronting today's
and tomorrow's hospitality managers. It should serve as a reference book to be used as
financial problems and opportunities arise. MARKET: For hospitality managers.
Hospitality Marketing: an introduction takes a unique approach to outlining marketing
processes in the hospitality industry. Ideal for those new to the topic of marketing, this text
contextualises the subject for the hospitality sector. It discusses the eight elements of the
marketing mix with direct reference to the specifics of the hospitality industry and approaches
the whole process in three stages, as would the hospitality marketing manager: * BEFORE
customers visit the hotel / restaurant, the marketing task is to research the market, manage
customer expectations and motivate trial purchase through product / service development,
pricing, location, distribution and marketing communication. * DURING the service encounter,
the task is to meet or exceed customer expectation by managing the physical evidence,
service processes and employee behaviour. * AFTER the service encounter, the task is to
audit quality and customer satisfaction, and promote a longer term mutually beneficial
relationship with customers through relationship marketing initiative. Hospitality Marketing is a
complete learning resource, with real-life examples, case studies and exercises in the text,
plus an accompanying website which provides solutions to the exercises, further case studies
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and links to relevant sites to support both students and lecturers.
Finally there is a key concepts book in hospitality management available on the market!
Tailored to your course structure and written with your needs in mind, as well as being
international in its core (contributors from around the globe), this makes out for an excellent
companion throughout your hospitality degree.
This book contains selected papers from the 9th International Conference on Information
Science and Applications (ICISA 2018) and provides a snapshot of the latest issues
encountered in technical convergence and convergences of security technology. It explores
how information science is core to most current research, industrial and commercial activities
and consists of contributions covering topics including Ubiquitous Computing, Networks and
Information Systems, Multimedia and Visualization, Middleware and Operating Systems,
Security and Privacy, Data Mining and Artificial Intelligence, Software Engineering, and Web
Technology. The proceedings introduce the most recent information technology and ideas,
applications and problems related to technology convergence, illustrated through case studies,
and reviews converging existing security techniques. Through this volume, readers will gain an
understanding of the current state-of-the-art information strategies and technologies of
convergence security. The intended readership includes researchers in academia, industry and
other research institutes focusing on information science and technology.
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